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General meeting Dates 

2nd and 4th Monday, Monthly 

7:00pm to 9:15pm 

Ministry center 

729 Grand Canyon 

Hoffman Estates, IL 

 

9/10  -  ”What Must be Said During An 

Interview” 

9/24  -  ”The Stellar Elevator Pitch” 

10/8  -  “Top Ten Attributes Employers 

seek” 

10/22 -  “How To Connect With The 

Right Recruiter”  -  11/14  -  “A Wednes-
day Evening… A combined meeting 
with the SHARE Group  -  St. Edna’s 
church, Arlington Hts.— 7:00pm 

ABOUT THE MEETINGS 

The General meetings of the Saint Hubert Job and 
networking Ministry consists of a career presentation / 
topic, followed by formal networking. You are encouraged 
to bring copies of your handbills, resumes or business 
cards to use in the facilitated networking portion of the 
meeting. 

All St. Hubert Job and Networking events are free, non-
denominational and open to all occupational categories. 

Newcomer’s meetings are held on the 2nd and 4th 
Monday of the month  - from 6:00pm to 7:00pm, prior to 
the start of the general meeting. 
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          R E V I E W  /   Listed below are Resume re-

view and Seminar events for 

your calendar. Please Join us. 

RESUME REVIEWS 

9/22  -  Sat. 9:00am to 11:00am 

Countryside Unitarian Church  -  Palatine 

 

10/6  -  Sat. 9:00am to 11:00am 

Roselle United Methodist Church—

Roselle 

 

10/27  -  Sat. 9:00am to 11:00am 

St. John the Evangelist Church—

Streamwood 

 

SEMINARS 

9/15 -  Sat. 9:00am to 12 Noon 

“The First ten days of your new Job” - St. 

John the Evangelist Church  -  Stream-

wood 

 

8/29  -  Sat. 9:00am to 12:00 Noon 

“The Purpose Driven Job Search”  -  St. 

Francis de Sales Church  -  Lake Zurich 

 

10/13  -  Sat. 9:00am to 12:00 Noon 

“The Thrill of the Hunt”  -  St. Juloiana 

Church  -  Chicago 



This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other marketing 

materials, such as press re-

leases, market studies, and 

reports. 

While your main goal of dis-

tributing a newsletter might 

be to sell your product or ser-

vice, the key to a successful 

newsletter is making it useful 

to your readers. 

A great way to add use-

ful content to your 

newsletter is to develop 

and write your own arti-

cles, or include a calen-

dar of upcoming events 

or a special offer that 

promotes a new prod-

uct. 

You can also research 

articles or find “filler” 

articles by accessing 

the World Wide Web. You can 

write about a variety of topics 

but try to keep your articles 

short. 

Much of the content you put 

in your newsletter can also be 

used for your Web site. Micro-

soft Publisher offers a simple 

way to convert your newslet-

ter to a Web publication. So, 

when you’re finished writing 

your newsletter, convert it to a 

Web site and post it. 

thousands of clip art images 

from which you can choose 

and import into 

your newsletter. 

There are also 

several tools 

you can use to 

draw shapes 

and symbols. 

Once you have 

chosen an im-

age, place it 

close to the 

article. Be sure 

This story can fit 75-125 

words. 

Selecting pictures or graphics 

is an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture 

supports or enhances the 

message you’re trying to con-

vey. Avoid selecting images 

that appear to be out of con-

text. 

Microsoft Publisher includes 

to place the caption of the im-

age near the image. 
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customers or clients. 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a 

letter from the president, or 

an editorial. You can also 

profile new employees or top 

customers or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtu-

ally endless. You can include 

stories that focus on current 

technologies or innovations in 

your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

“To catch the reader's 

attention, place an 

interesting sentence or 

quote from the story 

here.” 

Caption describing picture or graphic. 
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Caption describing picture or 
graphic. 
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